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 The development of financial technology (fintech) has fundamentally 
transformed societal transaction patterns from conventional systems to 
digital platforms, including among high school students who constitute 
part of Generation Z. Despite their high level of technological 
adaptability, the intention to utilize fintech services such as ShopeePay 
is influenced by various determining factors. The purpose of this study 
is to examine how high school students in Bekasi City's intention to use 
ShopeePay is influenced by perceived benefit, perceived risk, ease of 
use, and trust. Employing a quantitative approach with an associative 
research design, this study utilized a survey method through the 
distribution of Likert-scale questionnaires to high school students who 
are ShopeePay users. Multiple linear regression was used to analyze the 
data following validity, reliability, and traditional assumption tests. The 
results show that while perceived risk has a negative and significant 
impact on ShopeePay usage intention, trust, ease of use, and perceived 
benefit have a positive and significant impact. Ease of use emerged as 
the most dominant variable influencing usage intention, whereas 
perceived risk constituted the strongest inhibiting factor. These 
findings indicate that increasing ShopeePay usage intention among 
students necessitates strengthening security aspects, enhancing digital 
financial literacy, and providing accessible and beneficial services. This 
study provides empirical contributions to the development of 
technology acceptance models in the fintech sector among adolescent 
users. 
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1. INTRODUCTION  
The tools and patterns of transactions in the contemporary era are profoundly influenced by the 
advancement of digitalization. Digital transformation has reshaped the global economic system 
through the integration of information technology into various economic activities, thereby creating 
new business models and disrupting conventional transaction patterns (Vial, 2019). Consequently, 
lution of information technology, the economic structure of nations has been disrupted, and 
individuals have indirectly adapted by utilizing information technology-based media to support all 
economic activities, consequently facilitating transaction patterns. As a result, service providers 
continuously seek innovative breakthroughs or novel variations to reach business customers 
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(Guizani, 2017). Numerous information technologies are currently employed in daily transactions, 
such as mobile banking and other digital wallets, which have increasingly enhanced the adoption of 
non-cash payments in society (Dahlberg et al., 2015). 

Financial technology (fintech) refers to the utilization of finance-related technology to 
acquire products and provide services in payment transactions (Mawardani & Dwijayanti, 2021). 
Fintech has transformed business models from conventional to modern paradigms, where payments 
that previously required face-to-face interactions with cash can now be conducted remotely within a 
relatively short time frame. This development substantially assists business actors in operating their 
enterprises. 

Beyond its utilization by business practitioners, financial technology has currently also been 
adopted by students in conducting transactions. The evolution of financial technology has provided a 
practical platform for students to transact, particularly in the form of digital wallets. However, the 
practicality and convenience of financial technology do not automatically generate interest in its 
usage among all individuals, including high school students and Generation Z. Perceived usefulness, 
ease of use, trust, and perceived risk generally influence users' intentions toward digital financial 
technology (Alalwan et al., 2018; Noreen et al., 2021; Ryu, 2018). 

Generation Z is recognized as the cohort born and raised amidst rapid digital technological 
development. Consequently, they demonstrate flexibility, responsiveness, and habitual use of 
internet-based devices in daily life (Djafarova & Bowes, 2020; Priporas et al., 2017). These 
demographic and behavioral characteristics position high school students as a potential market 
segment for the financial technology industry's development, particularly in digital wallet services 
such as ShopeePay. This is attributable to this generation's tendency to be more adaptive to 
innovations in digital payment systems and non-cash transactions (Liébana et al., 2021). 

As one of the capital city's satellite cities characterized by high urbanization and internet 
penetration rates, Bekasi City demonstrates significant dynamics in digital technology utilization. 
The increasingly digitalized economic activities of its populace, coupled with the prevalence of non-
cash transactions occurring in shopping centers, transportation, and e-commerce platforms, have 
progressively accustomed students to utilizing digital wallet services to fulfill their daily needs 
(Dahlberg et al., 2015; Oliveira et al., 2016). ShopeePay, as a digital wallet integrated directly with the 
Shopee e-commerce platform, offers promotions, cashback, and payment convenience that attract 
the interest of predominantly young users (Alalwan et al., 2018; Noreen et al., 2021; Ryu, 2018). 

The high level of access to financial technology services does not automatically correlate 
proportionally with usage intention among students, considering that technology adoption is 
influenced by various factors, including perceived ease of use, perceived usefulness, security aspects, 
level of trust, social influence, and individuals' digital financial literacy (Shaikh & Karjaluoto, 2014). 
Furthermore, fintech adoption among students also entails several potential risks, including 
increased consumptive behavior, weak self-control in financial management, and the potential for 
misuse of digital financial services (Lusardi et al., 2017; Maulidatinisa et al., 2025; Xiao & Porto, 2017). 
Should this phenomenon not be accompanied by adequate understanding and literacy, it is 
apprehended that negative impacts may emerge on the future financial management patterns of the 
younger generation (Setiawan et al., 2020). 

The adoption of fintech and mobile payment systems has been thoroughly studied in the 
past, but most of these studies concentrate on adult consumers, college students, or general users in 
the public (Alalwan et al., 2018; Oliveira et al., 2016; Ryu, 2018)(Alalwan et al., 2018; Oliveira et al., 
2016; Ryu, 2018). There is still a dearth of research specifically examining the factors that influence 
high school students' intentions to use fintech. When compared to adult users, high school 
adolescents exhibit distinct behavioral traits, especially about financial literacy, consumption habits, 
and decision-making maturity. As a result, the factors influencing this demographic group's adoption 
of fintech may be different from those found in earlier research that concentrated on older 
populations. 
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The Technology Acceptance Model (TAM) and the Unified Theory of Acceptance and Use of 
Technology (UTAUT) both highlight technological acceptance factors like perceived usefulness and 
ease of use. Fewer studies, however, concurrently look at the combined effects of perceived 
advantages, perceived risks, trust, and ease of use in the context of teenage users' use of digital 
wallets in developing digital economies like Indonesia. This restriction draws attention to a research 
gap concerning the ways in which these variables interact to influence the adoption behavior of 
fintech among high school students who are still forming their digital consumption habits and 
financial attitudes. 

The fast expansion of non-cash transactions has wider ramifications for younger generations' 
economic behaviour in addition to the research gap in the factors that influence fintech adoption. 
Students' perceptions of money, spending habits, and consumption choices may change as digital 
payment systems become more widely available. Digital payments, in contrast to cash transactions 
that entail physical exchange, lessen the psychological perception of spending, which may promote 
more frequent transactions and possibly increase teenage impulsive buying. 

Additionally, the growth of non-cash payment methods may have favourable effects on 
students' financial behaviour. Digital wallets offer useful tools for financial access, transaction 
recording, and early exposure to formal financial systems for younger users. These tools can help 
students develop more effective money management skills, like budgeting, keeping an eye on 
spending, and making secure transactions, when combined with sufficient digital financial literacy. 
To evaluate the opportunities and difficulties brought about by the increasing digitalization of 
financial transactions among teenagers, it is crucial to comprehend the factors that affect students' 
intention to use fintech services. 

Based on these considerations, the purpose of this study is to examine how trust, perceived 
usability, perceived advantages, and perceived risks affect Bekasi City high school students' 
intentions to use ShopeePay. This study adds to the body of literature in a few ways. First, by 
concentrating on teenage users at the high school level, a demographic group that has gotten little 
attention in earlier empirical studies—it broadens the application of technology acceptance 
perspectives within the fintech context. Second, this study combines key determinants in the model 
of fintech use adoption—including trust, perceived benefits, perceived risks, and ease of use—into 
one empirical framework to develop a holistic understanding of students’ behavioural intentions 
regarding digital payment systems. Third, to promote responsible and sustainable adoption of non-
cash financial technologies, the findings provide useful insights for fintech service providers, 
educators, and policymakers regarding the significance of enhancing digital financial literacy and 
security awareness among younger users. 

2. RESEARCH METHOD 
This study analyzes the impact of perceived benefit, perceived risk, ease of use, and trust on high 
school students (Gen Z) in Bekasi City's intention to use ShopeePay using a quantitative approach 
and survey method. In order to investigate the connections and impacts of independent variables on 
the dependent variable, an associative research design was chosen. Because the goal of this study is 
to test hypotheses using statistical analysis based on numerical data collected from respondents, the 
quantitative approach was chosen. 

The population in this study comprises all high school students in Bekasi City who have used 
ShopeePay. The sampling technique employed is purposive sampling, a method of sample 
determination based on specific criteria. The criteria for respondents in this study are high school 
students domiciled in Bekasi City who have used or are currently using ShopeePay as a digital 
payment tool. 

Several specific inclusion criteria were set to guarantee that the respondents fairly represent 
ShopeePay users among students. Respondents must, first and foremost, be enrolled in Bekasi City-
based educational institutions as active high school students (Senior High School or equivalent). 
Second, respondents have to be members of Generation Z, which is typically between the ages of 15 
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and 18. This is the typical age range of Indonesian high school students. Third, respondents must 
have made at least one digital payment transaction using ShopeePay in the previous six months. This 
criterion was used to make sure that participants had relevant and recent platform experience. 
Fourth, respondents must have independently completed ShopeePay transactions, such as making 
payments to physical or online retailers that accept ShopeePay, topping up digital balances, or 
making purchases online. To make sure that respondents interact directly with the ShopeePay 
system rather than just being acquainted with it, this requirement was added. Fifth, since ShopeePay 
services can only be used via the mobile platform, respondents must own a personal smartphone and 
have access to the Shopee application. These standards were used to make sure that the chosen 
responders accurately reflected the population of high school students who are active ShopeePay 
users. 

Data was gathered by sending out online questionnaires that used a five-point Likert scale, 
where participants could choose from 1 (strongly disagree) to 5 (strongly agree). The research tool 
was created using variables derived from earlier studies and modified to fit the specific context of 
ShopeePay usage. The trust variable (X₁) was measured through indicators of system security, 
personal data protection, and service provider credibility. The ease of use variable (X₂) was measured 
through indicators of application comprehensibility, transaction process convenience, and balance 
top-up facility. The perceived benefit variable (X₃) was measured through indicators of time 
efficiency, transaction convenience, and economic benefits such as promotions and cashback. The 
perceived risk variable (X₄) was measured through indicators of security risk, privacy risk, and 
potential financial loss. Meanwhile, the usage intention variable (Y) was measured through 
indicators of desire to use, intention to continue usage, and tendency to recommend to others. 

Prior to conducting the main analysis, the research instrument was subjected to validity and 
reliability testing. Validity testing was performed using Pearson Product-Moment correlation with a 
significant level of 5% to ensure that each statement item adequately measured the intended 
construct. Reliability testing was conducted using Cronbach's Alpha coefficient with a criterion value 
of > 0.60 to establish that the research instrument was reliable. 

The data analysis method used in this study utilizes multiple linear regression analysis to 
determine. The impact of each individual factor on the outcome variable. The regression model used 
is as follows: 

Y=α+β1X1+β2X2+β3X3+β4X4+e 
Where: 
Y = Usage Intention 
X1 = Trust 
X2 = Ease of Use 
X3 = Perceived Benefit 
X4 = Perceived Risk 
α = Constant 
β1–β4 = Regression Coefficients 
e = Error term 

Normality, multicollinearity, and heteroscedasticity tests were among the traditional 
assumption tests performed on the data before hypothesis testing to make sure the regression model 
complied with the BLUE (Best Linear Unbiased Estimator) assumptions. To determine how much 
each independent variable influences the dependent variable at a 5% significance level, a hypothesis 
test was conducted using a t-test. 

With these methodological steps, it is anticipated that this study will offer a valid and 
trustworthy empirical picture of the factors influencing Bekasi City high school students' interest in 
using ShopeePay. 

3. RESULTS AND DISCUSSIONS  
Results 
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To determine whether there was a correlation among the questionnaire items, validity 
testing was conducted. This involved comparing the correlation between individual respondents' 
answer scores and the total scores for each variable, using critical values set at the 0.05 and 0.01 
significance levels. The data is deemed valid if the significance value is less than 0.05. Table 1 displays 
the results of each statement item's validity test.  

Table 1. Validity of variables 

Statement Item Significance Value 

Statement 1 0,0000 
Statement 2 0,0000 
Statement 3 0,0000 
Statement 4 0,0000 
Statement 5 0,0000 
Statement 6 0,0000 
Statement 7 0,0000 
Statement 8 0,0000 
Statement 9 0,0000 
Statement 10 0,0000 
Statement 11 0,0000 
Statement 12 0,0000 
Statement 13 0,0000 
Statement 14 0,0000 
Statement 15 0,0000 
Statement 16 0,0000 
Statement 17 0,0000 
Statement 18 0,0057 
Statement 19 0,0000 
Statement 20 0,0000 
Statement 21 0,0000 
Statement 22 0,0000 
Statement 23 0,0000 
Statement 24 0,0005 
Statement 25 0,0000 

Source: Data Processed by Researchers, 2026 

 
The Cronbach Alpha table results, which show a value > 0.60, demonstrate the reliability test 

(Sugiyono, 2013). A Cronbach Alpha value greater than 0.60 signifies the study's dependability. Table 
2 displays each variable's reliability test results. 

 
Table 2. Reliability of variables 

Variables Cronbach's Alpha Value 

Trust (X₁) 0,885 
Ease of Use (X₂) 0,970 

Perceived Benefit (X₃) 0,631 
Perceived Risk (X4) 0,625 
Usage Intention (Y) 0,756 

Source: Data Processed by Researchers, 2026 

 
The results indicate that each of the independent variables has a Cronbach's Alpha score of 

0.60 or higher. This indicates that the data utilized in this study can be regarded as dependable 
according to the fundamental assessment of decision-making processes. 

The normality test checks to see if the confounding or residual variables in the regression 
model have a normal distribution (Ghozali & Ratmono, 2018: 145). From Figure 1, it is evident that the 
data follows a normal distribution at the 5% significance level, as the probability value of 0.101337 is 
greater than the alpha level of 0.05. 
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Figure 1. Jarque-bera normality test results 

 
The multicollinearity test checks if there is a high or perfect correlation between 

independent variables in the regression model (Ghozali & Ratmono, 2018: 71). Table 3 presents the 
outcomes of the multicollinearity analysis. Based on Table 3, each independent variable has a VIF 
value less than 10.0. Therefore, we can conclude that there is no multicollinearity among the 
variables. 

 
Table 3. Multicollinearity of regression model 

Independent Variables VIF Value 

Trust (X₁) 1,038 
Ease of Use (X₂) 2,139 

Perceived Benefit (X₃) 1,138 
Perceived Risk (X4) 2,206 

Source: Data Processed by Researchers, 2026 

 
The heteroscedasticity test checks for differences in residual variance from one observation 

to another in the regression model (Ghozali & Ratmono, 2018: 85). The results of the 
heteroscedasticity test appear in Figure 2. Figure 2 shows that the Obs*R-squared probability value is 
0.1425. This is greater than α = 0.05. This indicates that there are no symptoms of heteroscedasticity. 

 

 
Figure 2. Heteroscedasticity of regression model  

Source: Data Processed by Researchers, 2026 
 

 
Discussions 
The Effect of Trust (X1) on Intention to Use ShopeePay   

The results from the regression analysis in Figure 3 show that the trust variable (X1) has a 
regression coefficient of 0.200201, a t-statistic of 7.513433, and a significance level of 0.0000 (less than 
0.05). These results confirm that trust positively influences the intention to use ShopeePay among 
high school students in Bekasi City. This means that boosting students' trust in the security, 
credibility, and integrity of the ShopeePay system will likely increase their interest in using the 
service. 
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Figure 2. Multiple regression analysis test results  

Source: Data Processed by Researchers, 2026 

 
In the field of financial technology, trust has a vital role to play because digital transactions 

are characterised by high uncertainty and risk with regard to security of data. Ryu (2018) proposes 
trust as an important variable in the benefit-risk analysis model of embracing fintech services. Users 
who doubt the service provider are prone to postpone or refuse using digital financial technology. 

A research study conducted by Tam & Oliveira (2017) proved that trust acts as a mediating 
factor in the relationship between system quality and intention to use mobile banking. This shows 
that having better system qualities does not necessarily lead to a higher intention to use the system 
without the element of trust. In support of the above findings, a study conducted by Zhu et al. (2017) 
showed that structural assurance and privacy protection have a significant impact on trust 
development in mobile payment systems. 

Furthermore, Singh et al. (2017) stated that security and consumer protection are key 
determinants in efforts to increase loyalty and intention to use digital wallets (e-wallets). Similarly, a 
study by Chawla & Joshi (2019) also confirmed that trust directly contributes to increased usage 
intention to use mobile wallets among the younger generation. 

In the case of high school students, who belong to Generation Z, the issue of the security of 
personal data and digital balances is quite relevant, since this generation is still in the early stages of 
developing financial experience. Thus, the findings of the current study are in line with several 
previous studies that trust is an important factor in raising interest in the use of fintech. 
 
The Effect of Ease of Use (X1) on Intention to Use ShopeePay   

From the results of the regression analysis presented in Table 5, it is clear that the ease of use 
factor (X2) has a coefficient of 0.373812 and a t-statistic of 11.36085, which is the most dominant 
positive factor. This suggests that ease of use is the key driving factor among students for their 
growing interest in using ShopeePay. For high school students who are part of the digital-native 
generation, simple interface design, fast transaction processes, and minimal procedural complexity 
significantly influence their willingness to adopt digital payment systems. The convenience offered 
by ShopeePay allows students to conduct transactions quickly without needing to carry cash, which 
aligns with the lifestyle of adolescents who are highly connected to mobile technology. 

Ease of use is one of the most important factors in the Technology Acceptance Model (TAM) 
framework that determines behavioral intention. According to Oliveira et al. (2016), ease of use is a 
significant factor that influences the intention to use mobile payments. The easier and simpler the 
system is to understand, the more likely it is to be used. Ease of use was found to directly influence 
the intention to use digital banking services by Alalwan et al. (2018). Venkatesh et al. (2012) 
confirmed in their development of UTAUT2 that effort expectancy (ease of use) is a significant 
predictor of behavioral intention for consumer technology. 
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The findings of the research carried out by Sharma et al. (2018) showed that having a friendly 
application interface can raise an individual's sense of control over the system, which in turn can 
enhance his/her level of interest in using the service. On the other hand, a study carried out by Slade 
et al. (2014) in the UK mobile payment service context confirmed that ease of use is a key factor in 
adopting the digital payment technology. 

As members of Generation Z, high school students considered the ease of use of the app to 
be an essential element in cultivating their interest in using ShopeePay. Ease of download and use of 
the app on the smartphone, without requiring advanced technical knowledge, increases the 
convenience of the user during transactions. Moreover, the ease of topping up balances through 
bank transfers, mobile banking, and retail stores, as well as instant transactions without involving 
complicated procedures, offers a convenient and hassle-free experience to the users. This is especially 
important for students, who usually prefer convenient services that do not waste their time in their 
daily activities. 

The Effect of Perceived Benefit (X3) on Intention to Use ShopeePay   
The estimated coefficient for the benefits variable (X3) is 0.152772 and is statistically 

significant at the 5% significance level (α = 0.05). This result indicates that higher perceived benefits 
are associated with a stronger intention to use ShopeePay. These findings are consistent with prior 
research, which consistently identifies perceived benefits as a key determinant and driving factor in 
the adoption of financial technology (fintech) services. Practical transaction procedures, promotional 
incentives like cashback and discounts, and the capacity to pay for online shopping, digital services, 
and everyday consumption more effectively are the concrete advantages that boost high school 
students' interest in utilizing ShopeePay. Students' intention to use the platform is strengthened by 
these advantages, which give the impression that digital wallets offer more value than traditional 
cash transactions. 

Perceived usefulness in TAM is the belief that technology enhances performance. According 
to Venkatesh et al. (2012), performance expectancy is a fundamental determinant of the consumer's 
intention to use technology. The study conducted by Slade et al. (2014) found that the perceived 
usefulness, which includes time efficiency and convenience of transaction, is a significant 
determinant of the intention to use mobile payments. Consumers are likely to adopt digital 
payments if they believe that the transaction process is faster and more convenient compared to the 
traditional process. 

According to research by Lee & Shin (2018), benefits such as the flexibility of transactions 
and the ease of integration with other platforms are factors that can increase the adoption of fintech. 
Johnson et al. (2017) also found that perceived usefulness is one of the important predictors of the 
usage of e-wallets among the younger generation. In addition, research by Johnson et al. (2017) 
explains that perceived benefits, including economic benefits and ease of transactions, are significant 
factors that influence continuance intention. 

Within the context of ShopeePay, the promotional aspects and the integration with the e-
commerce platform of Shopee add value, making it more attractive to students. The cashback 
system, discounts, and free shipping, which are directly associated with the ShopeePay payment 
method, give students a sense that there are real economic advantages to using ShopeePay as a 
payment method, especially for students who have limited economic resources. Moreover, the ease 
of integration between the mobile wallet service and the online shopping platform makes 
transactions faster without having to open different applications, thus adding to the convenience of 
the transaction process. For high school students who are frequent online shoppers, the functional 
advantages (speed and convenience) and economic advantages (discounts and promotions) of using 
ShopeePay will further enhance the perception that there is added value in using ShopeePay 
compared to other payment methods. 

Teenagers' growing use of digital wallets, however, may also have some behavioral 
repercussions, especially in relation to their propensity for consumption. Because payments are made 
virtually without the actual exchange of money, students' psychological awareness of spending may 



         ISSN 2303-2596 (Print) 

Indonesia Auditing Research Journal , Vol.15, No. 1 March 2026, pp: 64-74 

72 

be diminished by the ease and speed of digital transactions. Students may therefore be more likely to 
make impulsive purchases, particularly when digital platforms regularly run sales or temporary 
discounts. If this condition is not accompanied by sufficient financial literacy and self-control, it may 
encourage teens to consume more. 

Consequently, even though digital wallet services like ShopeePay are efficient and 
convenient, they also emphasize how crucial it is to improve student financial literacy. In order to 
ensure that the use of digital payment systems promotes profitable economic activities rather than 
excessive consumption, educational institutions and parents are essential in helping adolescents 
develop responsible financial behaviour. 

The Effect of Perceived Risk (X4) on Intention to Use ShopeePay   
The risk variable (X4) has a significant coefficient of -0.401618. This shows that risk is the 

strongest inhibiting factor that influences the usage intention of ShopeePay. Perceived risk includes 
security, privacy, and financial risks. Featherman & Pavlou (2003) argued that perceived risk is a 
significant factor that decreases the intention to use information technology. Martins & Oliveira 
(2014) found that risk is a significant barrier to the adoption of internet banking. 

Yang et al. (2015) found that security and privacy risks have a negative effect on the adoption 
of mobile payments. Research by Susanto et al. (2016) also confirmed that perceived risk decreases 
trust and behavioral intention simultaneously. Research by  Johnson et al. (2017) found that privacy 
risk has a significant effect on decreasing behavioral intention to use mobile payments. There is also 
a risk of misuse of data, system failure, or account breaches that may influence usage intention. 

In the context of high school students, risk is also linked to the possibility of consumer 
behavior because of the convenience of cashless transactions. The convenience of digital payments, 
which involve only a few clicks on the smartphone screen, may lower the perception of "physically 
losing money," leading to less control over spending compared to cash transactions. This condition 
has the potential to encourage impulsive buying, particularly when accompanied by notifications of 
promotions and discounts that catch the attention of young users. Moreover, a lack of experience in 
managing finances and the lack of development of financial literacy may amplify the effects of these 
risks on managing personal finances. Thus, the higher the perceived risk, both in terms of security 
risks and consumer behavior risks, the lower the probability of interest in using ShopeePay among 
high school students because of concerns about future financial outcomes. 

4. CONCLUSION  
Based on the research findings and the preceding discussion, it can be concluded that trust, 
perceived ease of use, perceived benefits, and perceived risks significantly influence high school 
students’ intention to use the ShopeePay platform in Bekasi City. The trust variable showed a 
positive influence, which means that the more students trust the security and credibility of the 
system, the more they are interested in using ShopeePay. Ease of use was the most dominant variable 
with the strongest positive influence, which supports the fact that a simple, practical, and easy-to-
understand system plays a significant role in determining the usage of the system among Generation 
Z. Perceived benefits also had a positive influence on the interest of using the platform of ShopeePay. 
Conversely, the risk variable exhibited a negative effect and emerged as the primary factor 
constraining the use of ShopeePay. These risks include security, privacy, the possibility of financial 
loss, and the risk of consumer behavior emerging due to the ease of digital transactions. These results 
show that despite the high level of technology adaptation among students, they still take into 
account security factors and financial considerations before using fintech services. Hence, the rising 
interest in using ShopeePay among students must be balanced with improving the security aspects of 
the system, financial knowledge, and measures to improve ease of use. 

The study's findings have some practical ramifications for fintech service providers trying to 
increase the use of digital wallets by students. Fintech companies are advised to continuously 
strengthen system security, increase transaction dependability, and boost data protection procedures 
to win over younger users. Additionally, as students' intention to use ShopeePay was found to be 
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significantly influenced by simplicity of use, service providers should focus on developing user-
friendly application interfaces that are clear and easy for students to comprehend. Promotional 
strategies such as reward programs, discounts, and cashback schemes may also be important in 
increasing students' awareness of the benefits of digital wallets. Furthermore, collaboration between 
educational institutions and fintech companies can be encouraged to enhance financial literacy 
initiatives, supporting students in understanding responsible digital financial behaviours and 
fostering long-term usage of fintech products. 

Additionally, this study provides recommendations for further research into young people's 
use of fintech. Future research should consider other factors such as financial knowledge, social 
impact, lifestyle choices, and self-control while making financial decisions, as they may influence 
teenagers' use of digital wallets. A more in-depth insight of young consumers' fintech adoption 
behaviour can be gained by widening the research scope to include respondents from diverse 
geographic areas or educational levels. Furthermore, longitudinal methodologies could be utilized in 
future studies to assess how students' long-term financial behaviour and consumption habits are 
influenced by continued exposure to digital financial technologies. 
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